I am an astute and strategic leader, experienced in delivering high quality large scale and complex aid programs. I am also an effective leader of people with a solid track record in building high performing teams. Being an excellent communicator, I am comfortable working with a range of stakeholders and across cultures. [image: image1.png]


I am a chief of party with over 30 years’ experience in International Trade Development & Investment. 

I have worked in many assignments funded by Agencies including EU, ADB, WB, UNDP, IDB, ITC, USAID, UKAID, FINAID, UNWOMEN, GIZ, Mekong Institute, ICTD & CIDA. I have experience across Latin America, Caribbean, Asia and Africa. Starting out as an agri-food & coffee trader for 20 years, I now dedicate myself to the promotion of the export & foreign investment industry RE strategic planning, trade finance, international marketing, risks management analysis, value chain expansion, SME's export and management of TPO's and nonetheless, digital market entry strategies. 

I worked on the international scene since 1984. Starting out as a coffee trader, for the last 25 years I dedicated myself to promoting the export industry, developing the trade profession, and coaching many African trade promotion organizations. 
In reference to strategic planning, trade finance, foreign investment, international marketing, risk management analysis, gender issues, trade policies, manufacturers export strategies and management of commercial marketing organizations and exports, I am a recognized name in training, consulting, and coaching not only in Canada, but in Latin America, Caribbean, Southeast Asia and mainly Africa. I have developed many training programs (public, private, and university-level) on these subjects and have trained many instructors originally from export organizations and teaching institutions. I have published numerous articles and 18 books in French, English, Spanish and Arabic all related to international trade.
I have also developed expertise in association management through my work with the World Federation of Trading House Associations (WFTA), Quebec Association of Export Trading Houses (AMCEQ) the Quebec Association of Export Professionals (REPEX) and the Canadian Council for Africa (CCA). I am currently dedicating myself to consulting and training via my own private firm. 

I have coached, consulted trade promotion organizations, and advised high level government officials in Canada, Mexico, Costa Rica, Haiti, Lebanon, Tunisia, Algeria, Morocco, Ivory Coast, Burkina Faso, Tchad, Senegal, Togo, Ghana, Nigeria, Burundi, Mali, Vietnam, Laos, Cambodia, Myanmar, Thailand, Haiti and others on their international trade strategies.
I was recipient in 2006 of an arts and professions medal in cultural influence awarded at the Carrefour des Communautés du Québec for my excellent work in international trade training and intercultural reconciliation.  A similar recognition was also awarded in 2014 by the Regroupement des Professioniels Africains (REPAF) for my contribution on developing trade between Canada and Africa.

I am a balanced individual who can understand and appreciate the views of others as well as my own.  I can express myself fluently in French & English, and with persuasive conviction, while taking account of opposing views.  This means that I will get on very well with colleagues at work, both senior and junior, as well as clients, customers, suppliers, and external agencies.

A practical individual, I am neat and tidy craftsman who can organize others to achieve my plans.  I use those practical skills and organizational ability in office management, or secretarial function, or by applying such skills to self-employment.  In general, I am a well-organized individual - with qualities of value to many different jobs.

Well-balanced, with an understanding and compassionate nature, I am a natural leader who can inspire others.  But I need a certain amount of freedom at work and at home.  With a compassionate and caring nature, and with the ability to get on well with others, I will be a strong member of any team and will provide solid inspiration and support to my colleagues.

Highly intelligent, and with a compassionate caring nature, I am happiest when my mental abilities are put to the test. A caring individual with strong humanitarian ideals, I do channel some of my energy into political or charitable work. Determined and persistent, I have the patience to wait until I have achieved my goal.  I enjoy a progressive and entrepreneurial approach, and as such, will be an asset to any employer.

To discover a lot more, Google “Karl Miville de Chene” and read on!

Karl Miville de Chêne MBA,
552 Stock Exchange Tower
Montreal, Quebec H4Z1J8 
CANADA
Telephone Montreal: +1 514 387-9009 
Telephone New York:  +1 347 571-9267
WhatsApp : 514-919-0834
Zoom : 758 686 4932
Fax : 514-387-5480
E-mail : kmd@contactsmonde.com
Skype : karlMDC
MSM : kmd39@hotmail.com
http://ca.linkedin.com/in/karlmivilledechene
https://www.linkedin.com/company/566341
https://www.linkedin.com/groups/2075702
www.devex.com/ccm
www.karl-miville-de-chene.com
www.consultationcontactsmonde.com
www.formation-commerce-international.com
www.youtube.com/contactsmonde 
www.vimeo.com/karlmivilledechene 

http://opportunitenumeriqueafricaine.com 
http://cheneliere.ca/699-auteur-karl-miville-de-chene.html 

http://www.acifr.org/consultant_expert/Karl_Miville_de_Chene.html 

http://twitter.com/kmdc
https://twitter.com/cfcicanada
http://www.assortis.com/en/cv_view.asp?id=17005 

http://developmentaid.org/#!/karlmivilledechene
https://www.facebook.com/KarlMivilledeCheneEMBA
https://www.facebook.com/cfcicanada
Curriculum vitae

1. Family name:
MIVILLE-DE CHÊNE
2. First names:
KARL
3. Date of birth:
14 SEPTEMBER 1959
4. Nationality:
CANADIAN
5. Civil status:
MARRIED
6. Education:


	
	Institution (Date from - Date to)
	Degree(s) or Diploma(s) obtained:

	A
	International Chamber of Commerce (ICC 2020)
	INCOTERM 2020 certification

	B
	Forum for International Trade & Training (FITT) (2008)
	Certified International Trade Professional

	C
	Université du Québec à Montréal (2010-2012)
	eMBA – Executive master’s Business Administration


7. Language skills: (1 - excellent; 5 - basic)

	Language
	Reading
	Speaking
	Writing

	French
	1
	1
	1

	English
	1
	1
	1

	Spanish
	1
	2
	3

	Arabic
	
	5
	


8. Membership of professional bodies:

· Accredited member of the Association of Quebec Export Professionals (Regroupement des professionnels à l’exportation du Québec) (www.repex.qc.ca)
· Member” of the Federation of International Trade Associations (www.fita.org)

· Associate of the Trade Facilitation Office of Canada. (www.tfocanada.ca)

· Member of the Canadian Society of Association Executives (www.csae.com)

· Member of the African Network for Professionals and Entrepreneurs (www.repaf.org)

· Member of the Canadian Council for Africa (www.ccafrica.ca)

· Member of the International Association of Trade Training Associations (www.iatto.org)

· Member of the International Trade Council (www.thetradecouncil.org)

· Member of the Chamber of Commerce of Metropolitan Montreal (www.btmm.qc.ca)

· Member of the International Trade Council (www.thetradecouncil.com)

9. Other skills: 
· Extensive experience in training & consulting small and medium-sized enterprises on export strategies in Canada and abroad – also online since 2005 (16 years)
· Dynamic, committed leader with over 25 years of experience with organizations on the world stage.
· Excellent experience on Enhanced Integrated Framework programs with worldwide organizations 25 years.
· Experience across Asia, North Africa, Sub-Saharan Africa, the Caribbean, Latin America and North America 30 years +
· Wide experience in evaluation methodology 25 years +
· Recognized experience with export development, investment promotion and E-commerce strategy for exporters 10 years +
· Expert in trade promotion, trade policy, trade strategy & E-business development services 10 years +
· Autonomy and carried-out home-based experience.
· Recognized experience with economic transition countries and WTO’s recent members: Vietnam and Kosovo.
· Experienced in a wide range of environments: small- and medium-sized organizations; public, para-public and private sectors; NGOs 30 years +
· Extensive experience in many assignments funded by EU, AfDB, WB, UNDP, IDB, GAC. USAID, UKAID & CIDA 25 years +
· Extended experience as capacity-building and institutional-strengthening expert.
· Experience in leading and coordinating teams of consultants and decision-making capacity.
· Wide experience in preparing, arranging, coordinating, and conducting meetings and advocacy events.
· Wide experience in production of analysis, studies, policy papers.
· Ability to interact with foreign partners to facilitate project implementation.
· Experience in the formulation and the evaluation of cooperation projects.
· Ability to manage and influence change at all levels.
· Recognized experience 10 years + in value chain development, export marketing and E-trade facilitation advisory.
· Experienced writer in French & English.
· Wiki technologies, Web 4.0, Social Networking, E-commerce, Online training, E-marketing strategy 10 years +
10. Present position:
Founding Member/Principal Consultation Contacts Monde 
11. Years within the firm: 26 years
12. Key qualifications: 
· Trade development & policies
· Trade promotion organization

· Trade training

· Train the trainers
· Online training
· Production of analysis, studies, policy papers

· Program evaluation 
· Small and medium-sized enterprises and NGO managing
· Online training (since 2005) & E-commerce strategies
13. Specific experience in the regions:

	Country
	Date 

	Mexico
	1995 - 2010

	Tunisia
	2004-2008, 2014 – 2019, 2023

	Senegal 
	2017 - 2018

	Chad
	2013

	Ivory Coast
	2001-2002, 2008, 2013, 2021 - 2022

	Burkina Faso
	2008-2010

	Algeria
	2007-2008

	Morocco
	2009, 2012

	Haiti
	2007-2008

	Costa Rica
	2005

	Vietnam
	2013, 2019 - 2022

	Lebanon
	2000 - 2002

	India
	2003 - 2010

	Kosovo
	2014

	Gabon
	2017

	Niger
	2017

	Nigeria
	2019, 2022

	Burundi
	2019

	Mali
	2020 - 2022

	Laos
	2020 - 2022

	Cambodia
	2020 - 2022

	South Korea
	2020 - 2022

	Thailand
	2020 - 2022

	Ghana
	2008, 2019


14. Professional experience

	Date 
	Location
	Organization
	Position
	Description

	1997

– ongoing
	Canada
	Consultation Contacts Monde
	Manager and Lead Trainer
	· Training sessions for technicians, managers, leaders within small and medium-sized enterprises, large corporations, and trade associations, public or private that relate to export and trade on site and on-line. Nearly 9000 people have been trained. The sessions are about trade in general with a significant amount of time concentrated on technical barrier to trade, export, business, financial services & E-commerce.

· Organization of trade missions (outgoing – incoming, onsite - online) Canada to Africa in sectors like engineering, aeronautic, IT, agri-food, cosmetic, health, textile, mining. (Export Quebec, DFAIT, USAID, TASDIR+)
· Managing economic forums in Canada (Forum économique du Sénégal au Canada, Salon International des Technologies de l’Information et des Communications Afrique Canada) including online versions (2021) 6000 days +

	2023
	Tunisia
	International Trade Center, GIZ
	Team leader
	Study for the expansion of the network of Tunisian trade representations abroad. 

· Propose a new mapping of CEPEX offices abroad capable of contributing effectively to the development of Tunisian exports of goods and services. 
· Formulate recommendations to improve and strengthen the technical capacities and efficiency of the workforce and services provided by the RCTs abroad and bring them up to international standards. 
· Propose appropriate representation models to meet market requirements – target regions-sub-regions.
· Project evaluation. 70 days

	2022
	Thailand
	Mekong Institute
	Team leader E-commerce opportunities in China and Thailand
	Study conducted to benchmark E-commerce opportunities in China and Thailand. The objective is to gain an understanding of the market potential in these two economies for the GMS countries and the challenges faced by them to export in the region. The study will analyse the E-commerce environment in both the countries in depth, including the key sectors and its stakeholders along the value chain and make suggestions at the end for enhancing the operations to make it efficient for others to export to these countries. Product certification.55 days

	2022
	Ivory Coast
	Association Opportunité Numérique Africaine AONA
	Trade mission leader
	· Organized round tables in Canada about African digital opportunities for Canadian IT firms – financed by Global Affairs Canada
· Set up 3 days of B2B between African & Canadian IT companies – financed by Global Affairs Canada

· Lead a trade mission of Canadian IT companies to the Salon International des Technologies de l’Information et des Communication SITIC AFRICA www.siticafrica.com 20 days.

	2022
	Thailand, Laos, Cambodia, Vietnam
	Mekong Institute
	Lead trainer
	· Build capacities of women-led SMEs and trade promotion agencies from CLV countries for development/enhancement of entrepreneurship among women-led SMEs.
· Encourage women-led SMEs from CLV to utilize e-commerce platforms to begin exporting / expanding exports of their products, to Republic of Korea, as well to import inputs and intermediate goods. 
· Product certification. 40 days

	04/2022
	Haiti
	TFO Canada
	Lead trainer
	· Component I - Export training offered to SMEs on the conditions of access to the North American market and its commercial outlets for producing and exporting SMEs in the two sectors targeted by the project (aromatherapy & luxury crafts).

· Part II - Training in marketing and digital commerce for 40 selected SMEs: training in marketing and the use of digital tools allowing them to promote their products.
· Women entrepreneurs oriented.
· Product certification. 120 days

	01/2022
	Nigeria
	Niras 
European Union
	Team Leader
	Support for the development of the Agribusiness platform between Nigeria and the European Union Phase 1 & 2. Program evaluation. Product certification. 90 days

	2021
	Thailand, Laos, Cambodia, Vietnam
	Mekong Institute
	Lead trainer
	· Build capacities of women-led SMEs and trade promotion agencies from CLV countries for development/enhancement of entrepreneurship among women-led SMEs.
· Encourage women-led SMEs from CLV to utilize e-commerce platforms to begin exporting / expanding exports of their products, in particular to Republic of Korea, as well to import inputs and intermediate goods. Product certification. 60 days

	2021
	Ivory Coast
	European Union
	Lead trainer
	Strengthen the capacities of agro industrial, inter-professional and business sector experts all along priority value chains in the practice of international trade rules and customs (payment methods, standards, preferential agreements, Incoterms, technical barriers to trade, SPS) and national barriers to exports (taxation, fiscality, economic infrastructure). Product certification. 30 days

	2021
	Mali
	Embassy of Mali in Canada
	Team leader
	Set up & deliver a 3 day online economic forum on Malian export potential (guar gum, shea, mango, cashew) for the benefit of Canadian importers / distributors including online live B2B sessions between selected participants. The vent was largely promoted true social networks (Facebook, LinkedIn, Twitter). 60 days

	2020 - 21
	Mali
	TFO Canada
UNWomen
	Lead trainer
	Capacity building for APEX trainers to assess and develop the export potential of Malian women-led businesses to access the Canadian market and / or other international markets via E-commerce. It is on-line live training. Product certification. 40 days

	2020
	Thailand, Laos, Cambodia, Vietnam, South Korea
	Mekong Institute
	Team leader
	· Development and expansion of exports by women-led enterprises by enhancing quality, quantity, and relevance of business development services as provided by trade promotion organizations,
· Increasing capacities of women-led SMEs to identify and integrate into the global markets for their products through utilizing E-commerce platforms,
· On-line live training.
· Product certification.45 days 

	2019
	Tunisia
	GIZ
	Lead trainer
	Training of export advisers (public & private) on market access in Cameroon, Ivory Coast and DRC including E-strategy. Product certification. 25 days

	2019
	Ghana / Nigeria
	ITC
	Lead trainer & coach
	SheTrades Commonwealth project aims to increase economic growth and job creation in Commonwealth countries by enabling the increased participation of women-owned businesses in international trade. To achieve this goal, the SheTrades Commonwealth project trains on site and on-line national trainers, who, in turn, provide training, coaching and mentoring to woman-led SMEs, with the objective of supporting these women in developing export market and e-commerce strategies. The train-the-trainers programme involves training, as well as a comprehensive assessment of the trainers. Partly On-line live training. 65 days

	2019
	Burundi
	ITC
	Lead trainer & coach
	The Market Access Upgrade Programme (MARKUP) is a regional development initiative that aims to contribute to the economic growth of the East African Community (EAC). More specifically, it aims to support increased exports of agribusiness and horticultural products, promote regional integration as well as access to European markets with e-commerce. MARKUP assists small and medium-sized enterprises (SMEs) in Burundi by targeting specific agricultural commodities such as coffee, spices, tea and horticulture. Product certification.38 days

	2017

– 

2018

	Canada / Senegal
	Consultation Contacts Monde
	Chief of Party
	The “Training of Trainers” Project in Senegal is supported by the Trade Facilitation Office Canada (TFO Canada), the International Islamic Trade Finance Corporation (ITFC) and the Senegalese Export Promotion Agency (ASEPEX). The Program consists of two components – the first component focusses on a train-the-trainer model with the intended result of an exporter training platform implemented in ASEPEX and other trade support institutions in Senegal, and the second component focus on strengthening the capabilities of small and medium enterprises and their products to be competitive in the Canadian market using e-commerce platforms. Product certification.82 days

	2016
– 

2017
	Tunisia 
	USAID
	Deputy Chief of Party and Senior Adviser on Value Chain & Export
	The USAID-financed Business Reform & Competitiveness Project (BRCP) in Tunisia. BRCP was a 3-year project implemented by the Pragma Corporation to transform enterprise competitiveness in key sectors to improve value chains and increase growth, sales, employment, investment, exports, and E-trade. BRCP was active in the following areas: providing technical assistance to businesses, improving business access to capital, matching growing businesses with qualified jobseekers, 
improving the enabling environment in key areas and training exporters on site and on-line. Organic certification and program evaluation. 230 days

	2014 
	Kosovo
	UNDP
	Trade Project Manager
	The aim of the assignment was to provide the small and medium-sized enterprises in Kosovo with concise and thorough information on specific subjects related to international markets and trade policy, to present information addressing important business segments, to assist local businesses in having better understanding of the relevant trade issues upon entering international markets. The primary focus was to inform businesses on relevant subjects such as: marketing and communication in international business, regional integration, laws and regulation, strategies/organization for local enterprises, differences in culture, value chains in international markets, business services etc. 55 days

	2013 

	Vietnam
	European Union
	Project Evaluation
	This enhanced integrated framework program was funded by EU and its activity was part of the European Policy of Trade Fairs and Investment Promotion Support Project (EU-MUTRAP IV), which was implemented by the Ministry of Industry and Trade of Vietnam, in partnership with the European Commission. The overall objective of the EU-MUTRAP was to promote Vietnam's small and medium-sized enterprises integration into the global trading systems, regional integration (ASEAN) and sub-regional levels, and to strengthen trade relations, EU-Vietnam investment promotion, business services, maximize the benefits of economic development for inclusive growth, and poverty reduction.  18 days

	2013
	Chad
	UNDP
	Trade Expert
	Preparing an evaluation report on technical assistance, export promotion and support programme for a period of five years from the Chad National Agency of Investments and Exports (ANIE) for local small and medium-sized enterprises. The report also included an analysis of international best practices in this area, an evaluation and diagnosis of export and investment promotion instruments used by Chadian agencies. Other agencies have forwarded their contribution to our proposals, namely EU, AfDB, IDB, CIDA, WB and ICDT. 78 days

	2009
–

2010
	Burkina Faso
	Ministry of Commerce
	Chief of Party
	Development of a National Strategy for the Promotion of Export and implementation of process automation, allowing the improvement of the commercial balance of Burkina Faso by at least 7% and the restructuring of the institutional mechanism & business services for promotion of trade for the local small and medium-sized enterprises. The restructuring encompassed the organic, financial and functional structures involved with the National Office of Foreign Trade (ONAC) to make it a leverage to help facilitate trade. Product certification. 127 days

	2008
	Tunisia
	FAMEX
	Chief of Party
	Implementation of export development projects for local small and medium-sized enterprises, institutional strengths, business services and trade process automations, such as Electronic Single Windows and Trade Net-like projects, for the professional associations of Tunisia following the institutional diagnostics and impact analysis conducted at Tunis chambers of commerce and industry respectively. Project evaluation. Product certification.92 days

	2008
	Algeria
	Minister of Commerce in Algeria with National Agency for the Promotion of Exports (ALGEX) 
	Communications Expert
	Strengthening national capacities in trade, in close consultation with the Expert in Trade & Export Promotion for Small and Medium-Sized Enterprises, in collaboration with other experts involved in the project, considering the National Agency for the Promotion of Exports’ (ALGEX) organizational scheme of communication. The Department of Trade in Algeria implemented a programme named Modernization and Assistance to Administrative Reforms (MEDA-MARA) aimed at improving abilities in export promotion, risk management, marketing strategies, business services and reinforcing professional associations. The role of the expert was also to formulate, implement and to assist in creation of the communication unit and development of an IT trade facilitation system.  Product certification. Europe Aid/122559/D/SER/DZ 47 days

	2007
–

2008
	Haïti
	Canada-Haitian Chamber of Commerce and Industry (CCIHC)
	Trainer
	This project was administered by the Trade Promotion Office of Canada and its mandate was to assist emerging economy markets in their export activities towards Canada. This project was implemented in a partnership with the Interamerican Cooperation for Agriculture Institute and the Canada-Haitian Chamber of Commerce and Industry. It included capability enhancement through training for 50 executives from Haitian small and medium-sized enterprises within the agrarian sector. Product certification. 84 days

	2006
–

2007
	Ivory Coast
	InterAfrican Coffee Organization (OIAC)
	Chief of Party and Commercialization Expert
	Manage, design and implement a two-week training program for 50 senior representatives from coffee promotion board of the 25 member countries, on the topic of international marketing, sales, business services and export promotion strategies of African coffee. The program was financed by the World Bank. Product certification. 93 days

	2006

–

2008
	Tunisia
	Agricultural Investment Promotion Agency of Tunisia (APIA)
	Chief of Party and Lead Consultant
	The purpose of the project was to make people aware of the need to consider the quality aspects of production, marketing, cross cutting issues and export promotion processes and, at the same time, acquaint them with market research techniques, the negotiation of export sales contracts and design of actions proper to their field of action. This initiative enabled a greater number of agricultural producers to benefit from the competitive advantages to be derived from the natural conditions characterizing the Tunisian climate as well as from the opportunities presented by various co-operation treaties for promoting Tunisian food products in overseas markets, especially the European market. Product certification. 77 days

	2000

–

2002
	Ivory Coast
	Ivory Coast Trade Promotion Association (Association de promotion des Exportations de Côte d’Ivoire)
	Chief of Party and Lead Trainer
	The purpose of the project was to develop a team of international trade instructors at the Ivory Coast Trade Promotion Association (APEX-CI) who would subsequently act as self-sufficient instructors without recourse to international consultants. Within the project recommendations to APEX-CI on possible improvements to its business services to members (exporting small and medium-sized enterprises) were provided, including on the research and monitoring services, in-company training, support for the creation of international trade companies, links to be developed with other players involved in the promotion of exports from the Ivory Coast. Two manuals were written exclusively for this project: Techniques of international trade (manual for use by participants), Training principles (manual on How to be a good instructor). Project evaluation. Product certification.130 days

	1998
–

2002
	Canada
	Quebec Federation of Trading Houses Associations (AMCEQ) and World Federation of Trading Houses Associations (WFTA)
	General Manager
	General assignments: set the association as an indispensable organization in international trade in Quebec, publicize trading houses, develop and realize income-generating projects (e.g. training on The practice of international trade), maintain relations with governments, donors and organizations across Canada, expand services for members, recruiting new members (trading houses), develop a network of external resources, develop and implement an Internet strategy focusing on the Website and a monthly newsletter, develop structural projects, participate in international events (such as the World Conference of Export Promotion Agencies – Marrakech, October 2000, AMSCO Regional Managers Meeting – Madagascar, November 2000). Similar work has been achieved with other Canadian organizations to promote exportation: The Ontario Association of Export Trading Houses (OATH); Canadian Federation of Trading House Associations (CAFTHA).450 days

	2004
	Tunisia
	Centre for the Promotion of Tunisian Exports (CEPEX)


	Lead Consultant
	The objective of the project was to design the “Trade House” Action Plan for the business development of existing services, the introduction of new fee-based services rising the effectiveness of the members of the organization and creating a sustainable business environment. The project required three missions to Tunisia in order to evaluate the impacts of such changes, to prepare the managers of the Centre for the Promotion of Tunisian Exports for changes and innovation, to act as consultant to the Centre to make recommendations on developing Tunisian exports. Project evaluation. Product certification.66 days

	2002 
–

2002
	Costa Rica
	Exporters Association of Costa Rica
	Chief of Party & Lead Trainer
	The project aimed to support the Exporters Association of Costa Rica and its members in the preparation of a Strategy for the Development and Promotion of Exports to Canada. The role of the Chief of Party was to meet the managers of the Association, to evaluate and to conduct studies on intervention strategies among the members, on gender equality impacts and on environmental impacts; to present the key recommendations concerning training of small and medium-sized enterprises, support mechanisms, business development and preparation for export. Product certification.56 days


15. Other relevant information (e.g., Publications)
LE COMMERCE INTERNATIONAL (INTERNATIONAL TRADE) - Gaétan Morin Éditeur (Mc Graw Hill), ISBN 2-89105-919-0 Copyright Registration: 1st trimester 2006, bibliothèque nationale du Canada. 267 pages. Includes CD-ROM with exercises, Power Point and case studies. 

LE COMMERCE INTERNATIONAL (INTERNATIONAL TRADE) SECOND EDITION - Gaétan Morin Éditeur (Chenelière éducation), ISBN 978-2-89632-042-4 Copyright Registration: 2nd trimester 2009, bibliothèque nationale du Canada. 297 pages. Includes Website with exercises, Power Point, videos and case studies.
LE COMMERCE INTERNATIONAL (INTERNATIONAL TRADE) THIRD EDITION - Gaétan Morin Éditeur (Chenelière éducation), ISBN 978-2-7650-4060-6 Copyright Registration: 2nd trimester 2013, bibliothèque nationale du Canada. 274 pages. Includes Website with exercises, Power Point, videos and case studies. 

THE PRACTICE OF INTERNATIONAL TRADE- published by AuthorHouse, ISBN 978-1-4969-4369-9 (sc)/ 978-1-4969-4368-2 (e) Copyright Registration: 10/02/2014.
Mr Karl Miville-de Chêne wrote similar manuals (African version) published by L’Univers du livre in Tunis in 2006. ISBN 9973-786-50-5and in Casablanca in 2009 by Edit Consulting ISBN 978-9981-0-8688-6
STEP BY STEP GUIDE FOR EXPORTERS – KOSOVO - published by Ministry of Foreign Affairs of Finland and UNDP Kosovo, December 2014, 69 pages
Many others for ITC, UNWomen, Mekong Institute, UNDP, TFOCanada.
Development of training tools for international trade
· Development of the seminar and documentation:  Le diagnostique international, Best Business Practices Program, Ministry of Economic Development, Innovation and Export (MDEIE) (2005).

· Development of the seminar and documentation: Le C-TPAT, Best Business Practices Program, Ministry of Economic Development, Innovation and Export (MDEIE) (2005).

· Development of the seminar and documentation: Les technologies de l’information et leurs applications en commerce extérieur, Best Business Practices Program, Ministry of Finances, Economy and Research (2002-2003)

· Recipient of (on the 4th November 2006) the Medal of Arts and Trades - For Multicultural radiation emanating from the du Carrefour des Communautés of Quebec for his excellent job done in training for international trade, and the intercultural rapprochement. The medal was awarded by Lise Thériault, Minister of Immigration and Cultural Communities.
· Recipient of the prize for “Enterprise doing business in Africa” by the Network of African Entrepreneurs & Professionals (on May 10th, 2014).
Certification 
Certified trainer for Emploi-Québec 0050525 and CITP by FITT.
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